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CALENDAR OF EVENTS

1. North Africa International Exhibition for
Sports, Club Equipment and Youth Centers
SPORTS EXPO
(13-15 October 2025)

2. North Africa International Expo for
Architecture, Design Solutions, Building
Materials, Furniture & Fit-Out Innovations
DFF

(24-26 November 2025)

3. North Africa International Exhibition
for Oil and Gas
LOGS
(8-10 December 2025)

4. North Africa International Exhibition for
Power Generation, Transmission, Distribution
and Renewable Energy
LYNERGY
(8-10 December 2025)

5. North Africa International Exhibition for

Consumer Electronics and Home Appliances

VOLTARA
(15 - 17 December 2025)

6. North Africa International Exhibition for
Hotels, Restaurants, Hospitality Equipment
and Supplies
NAHOX
(19-21 January 2026)

7. North Africa International Exhibition for
Smart Transport, Infrastructure, Logistics,
Ports and Airports Supplies
TRANS-NA
(19-21 January 2026)

8. North Africa International Exhibition for
Food Products and Commodities
NORTH AFRICA FMCG
(20-22 April 2026)

9. North Africa International Exhibition for
Plastics Industries, Machinery,
Rubber and Petrochemicals
NORTH AFRICA PLAST
(11-13 May 2026)

10. North Africa International Exhibition for
Packaging Solutions and Plastic Products
NAPE
(11-13 May 2026)

11. Invest in Libya International Conference

(2026)
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UNTAPPED MARKET WITH TREMENDOUS OPPORTUNITIES

Libya is strategically located as a gateway between North Africa, Europe & the Middle
East, offering significant trade potentials. Port of Benghazi is a major seaport

facilitating trade in Libya.

It is the most stable economic hub in the country. The presence of the Libyan
National Army (LNA) in Benghazi has led to the spread of security and hence

guaranteed civil governmental reforms in the city.

Now Libya is on a reconciliation stage post internal conflict. Reconstruction has become a
priority for the Libyan administration to pave the way for international partnerships and

investments.



With a very ambitious Libyan Marshall Plan, the government is significantly empowering rehabilitation of all Libyan sectors
starting - of course - with oil and gas (BP and ENI have already resumed exploration), having the largest reserves in Africa and

being one of the big 5 countries that have the richest oil reserves in the Middle East.

Heavy reliance on imports for consumer goods, technology and machinery creates opportunities for foreign businesses to meet

aggressive local demand.

The urgent rehabilitation plan includes - yet not limited to - many major sectors such as building and construction, education,
healthcare, manufacturing and machineries, energy, packaging solutions, I'T and consumer electronics, apparel, F&B, hosting,

services and overall retail and whole trade - to restore the economic strength of the country within a short-term 5-year plan.

All other economic sectors of the country are currently back on track offering tremendous opportunities, especially for foreign

manufacturers and exporters of end products, machinery and technology with a long-term plan to make Benghazi the regional

business hub for North Africa.



MACROECONOMIC INSIGHT

Libya’s Population is expected to reach about 7,5 million 2025, with over
50% under 30 years old. Such youthful demographic drives demand for

modern technology, education, and employment opportunities.

Libya’s GDP in 2023 was $50.49 billion (Trading Economics, 2024). Based
on the projected growth rate of 7.8%, Libya’s GDP for 2024 would reach
$54.43 billion (IMF, 2024).

The World Investment Report 2023 estimated Libya’s FDI to reach $18.4
billion by 2024, accounting for 42% of the GDP.

Libya’s economy is heavily reliant on oil, which accounts for approximately
60% of GDP equivalent to $30.29 billion and over 90% of government
revenue (World Bank, 2024) with an estimated growth of about 6.2%
reaching to $34.71 billion in 2025 (AFDB, 2024).

Urban centers like Benghazi & Tripoli are hubs for economic activity,
accounting for 16.2% and 11.8% respectively of the consumer base for 2024
(Worldometers, 2024).
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Building personal relationships & trust is critical in Libyan business dealings. Long-term investments in local relationships lead to greater

success. Localization of services, including marketing & communication, is essential for connecting with local partners & consumers.

Key sectors include energy, building & construction, agriculture, telecommunications & consumer electronics, retail, manufacturing &

machineries, education, healthcare, apparel, packaging solutions, F&B, hosting, and services in addition to retail & wholesale trade.

Private businesses often partner with international firms due to limited local capacity. That has led to open opportunities for partnerships to

strengthen SMEs through capacity building & supply chain integration.
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BUSINESS ATTRACTIONS

« Benghazi is emerging as a significant hub of the Libyan economy in general & in the
exhibition industry in particular. The city is growing potential by improving infrastructure
making it an attractive business destination for international exhibitions, thanks to the
government’s proactive stance & the increasing interest from international participants with

ambitious governmental plans to achieve substantial growth by 2028.

« Currently, there are very-low tax rates (5%) and zero customs, which creates good

room for investment. tax policies are still improving to attract more & more fdi.
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Libya’s untapped potential in post-conflict reconstruction makes it an attractive destination for investment.

There is a high demand for expertise, technology, and materials for rebuilding critical infrastructure, and incentives for businesses in
reconstruction and essential services are appealing.

Significant gaps in healthcare facilities and medical equipment create demand for investment. The Libyan government has launched the
National Strategy for Primary Healthcare 2023-2028 to enhance the industry.

Opportunities in e-commerce, fintech, & ICT solutions driven by consumer demand & government initiatives to support governance &

private sector efficiency. Libya is investing in the technology sector to improve connectivity & digital solutions.

Environmental concerns are gaining traction too, creating opportunities in renewable energy, waste management, & sustainable construction.
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WHY INVEST IN LIBYA?

« Strategic location: Libya’s location serves as a gateway between
Europe and Africa, making it an ideal hub for trade and logistics,

reducing transportation costs and delivery time.

« The government initiated a proactive plan to develop airports, roads,
ports, commercial projects, residential projects, and hotels to revive

the country.

« Natural resources: Libya holds the largest oil reserves in Africa and
significant natural gas reserves. Recently, oil exploration was resumed
after 10 years of a shutdown, proving renewed confidence in the

country's stability and investment climate.

« The government is backing up the industry, aiming to attract foreign
investments and boost exploration activities through launching its
first international oil and gas licensing round in 20 years. Libya has

abundant solar and wind resources, making it an attractive

destination for renewable energy investments.

« Government support: Increased initiatives to attract international
business to the country, tapping the affordable opportunities in both
the local market and the overall North African region, encouraged
global companies to tap the vast opportunities in such a large-

potential market.

« Economic diversification: While oil is paving the way for a
prosperous future of the state, the Libyan government is actively
working to improve the business climate and attract foreign

investments by diversifying the economy beyond oil as well.

« The strategy includes enhancing regulatory frameworks and fostering
a more stable environment for investors. Sectors include agriculture,

renewable energy, manufacturing, tourism, and entertainment.



« Reconstruction opportunities: Post conflict reconstruction presents « The Exhibition Industry: A Breakthrough with a Short-Term Goal of
significant investment prospects across various industries, including Sourcing Out the Products Gap for the Libyan Market. Benghazi
infrastructure, construction, healthcare, and services. The rebuilding government aims to become the regional hub of the exhibition
efforts from the Benghazi government highlight the demand for
expertise and capital. The reconstruction plan includes the
development of roads, ports, airports, and telecommunications

industry in the North African region as part of a long-term plan.

« The daring plan starts by launching 10 major trade shows covering

networks. the main urgent needs of the Libyan and North African market in 10
« Growing private sector: Increasing private sector engagement in key sectors of the Libyan economy within 2025-2026 as annual
industries like construction, manufacturing, and technology creates events. In addition, there will be a large international conference for
demand for foreign business engagement and FDls. investment in 2026. All events are held under the patronage of H.E.
Field Marshal Khalifa Haftar, General Commander of the Libyan
« High returns potential: Libya offers significant ROI for investors National Army (LNA).

providing only 5% tax and zero customs for businesses. The untapped
market and vast resource wealth offer unique returns for early
entrants. The government is working on several strategic plans to
sustain the economy, diversifying the industries' income and
providing stability to foreign investors.




SP 9 RTS
EXPO

NORTH AFRICA

The sports and entertainment sectors in Libya are developing, with
notable events and market activities in recent years. The market is
forecasted to grow significantly with the rising middle class and the

new government insight to get Libya open to the global markets.

With overall citizen income increase, there is a notable rising interest
in keeping fit, practicing sports, and visiting luxurious health clubs

and spas.

Football popularity: Football is the most popular sport in Libya, with

a passionate following. The Libyan Premier League features

prominent clubs like Al Ahly and Al Ittihad.

International events: Libya is set to host the 2025 African Minifootball

Cup in Derna from April 16 to 25, 2025. This tournament will feature

16 teams, marking the second time Libya has hosted the event.

13-15 OCTOBER 2025

NORTH AFRICA INTERNATIONAL
EXHIBITION FOR SPORTS, CLUB
EQUIPMENT & YOUTH CENTERS

www.acg-northafrica.com/sportsexpo

Sports market: Similarly, the sports market in Northern Africa is
expected to generate around USD 3 billion in revenue by 2026, with
a projected annual growth rate of 3.18% over the next five years.
This regional data may reflect broader trends affecting Libya's sports

industry.

Digital engagement: As of early 2024, Libya had 6.13 million internet
users, representing an 88.4% penetration rate. Social media users
numbered 5.90 million, accounting for 85.2% of the population. This
high level of digital engagement indicates significant potential for

online entertainment services.
Overall, while challenges persist, Libya's sports and entertainment

sectors are showing signs of growth and increased activity, supported

by both local initiatives and regional market trends.
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EXHIBITOR PROFILE:

The Show Will Host the Manufacturers and Suppliers in
the Following Sectors:

Sports Apparel

Sports Clubs & Academies
Sports, Fitness and Physiotherapy Equipment
Floorings

Gym Supplies

Fitness Centers

Gym Centers

Sports Technology

Sport Fields

Artificial Grass

Stadiums Supplies

Water Sports

Kite Surfing Equipment
Diving and Kite Centers
Wake Boarding

Fishing Supplies and Tools
E-Sport

Technology

Electronic Games Equipment

VISITOR PROFILE:

® Youth and Athletes

e International Sports Federation.

e Sports Authorities and Federations

® Managers and Presidents of Sports Clubs
e Owners of Sports Equipment Stores

® Owners of Sports Clubs and Academies
e Gyms & Health Clubs

¢ Hotels & Spas

® Development Companies

e Traders/Wholesalers/Importers and Distributers
e Influencers & Sports Idols

® Media & Journalists

¢ Government Officials

Organised by

ACGgdITF OITF & ) PE,&IA

AHIBITIONSLEV

\urlh Africa

EMTS
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24-26 NOVEMBER 2025

NORTH AFRICA INTERNATIONAL EXHIBITION

n FOR ARCHITECTURE, DESIGN SOLUTIONS, BUILDING

.' EXPO

DESIGN, FITTINGS & FURNISH

Libya presents promising opportunities for growth in the fields of
interior design, modern furniture, & new architecture. As the country
continues to recover from years of political instability, there is a

growing focus on rebuilding & revitalizing urban centers.

This includes the construction of residential, commercial, & public
infrastructure, which creates demand for innovative architectural

designs & modern interior solutions.

The government & private sector are increasingly investing in projects
that prioritize functionality, sustainability, & aesthetic appeal, offering
a fertile ground for creative professionals & businesses in these

industries.

The rising interest in contemporary lifestyles among Libya's younger
population is also fueling demand for modern furniture & interior

design services. With a growing middle class & an increasing number
of expatriates returning to the country, there is a notable shift toward

stylish & functional living spaces that reflect global trends.

MATERIALS, FURNITURE
& FIT-OUT INNOVATIONS

www.acg-northafrica.com/dff

Local consumers are seeking high-quality furniture & customized

interior solutions, blending traditional libyan elements with modern
designs. This demand is further bolstered by the expansion of retail
outlets & online platforms offering access to international & locally

crafted furniture.

Additionally, libya's untapped potential as a key center for
architectural innovation presents a promising opportunity for design
professionals. Its rich cultural heritage, coupled with mediterranean
influences, offers a distinctive foundation for projects that seamlessly

merge tradition with modern design.

Opportunities abound for green building initiatives, urban
regeneration programs, & smart city technologies, especially in major
cities like tripoli & benghazi.

As international partnerships & investments increase, libya’s interior
design, furniture, & architecture sectors are poised to play a pivotal

role in shaping the country's modern identity.
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EXHIBITOR PROFILE: VISITOR PROFILE:

The event will witness cutting-edge innovations

across a broad spectrum of sectors, including: The event will attract industry experts,

government officials, and the general public as
Furnish Sector:

Design Sector: well.
o Architects, Interiors & Consultant Firms ° Furniture & Product
¢ Urban Design & Landscape Consultants Design Manufacturers « Architects
¢ Design Planners ¢ Projects Furnishing « Business Owners
o Hospitality Projects Design Solutions Experts + Civil & Consulting Engineers
¢ Home, Office & « Commercial & Residential Contractors

e Sustainable & Green Design Innovations

. « Commercial & Residential Developers

¢ Bespoke & Custom Design Solutions Workspace Furniture c | P
Visualizati ; . oS Innovations & + Lonsultants

¢ 3D Visualization & Rendering Services pace V. . Contractors

e Al & Digital Design Innovations Smart Solutions « Construction Companies
(technology-driven design solutions) * Home Accessories « Distributors, Dealers & Investors
e FF&E Solutions « Facility Managers

Building & Fitting Sector:
¢ Building Materials
¢ Finishing Materials

o Government Agencies
« Government Authorities
« Hospitality Officials

e Fittings Solutions « Importers

e Windows & Doors « Industry-related Associations and Their Members
® Finishes & Hardware solutions « Interior Designers

e Lighting Products & Solutions Experts + Local & International Buyers

e Outdoor & Landscape Products & Solutions * Manufacturers

e Glass, Aluminum, and Facade Solutions
e Sanitary Ware Fittings & Products
¢ Coverings, Surfacing & Cladding Solutions

« Property Developers
o Property Owners
o Purchasing Managers

« Service Providers
® Woodworking & Custom Joinery Solutions « Traders

e Tiles, Marble, Porcelain
¢ Paints technology

Organised by

ACGEﬁITF & * ICEGssess-

North Afvica
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8-10 DECEMBER 2025

NORTH AFRICA INTERNATIONAL
EXHIBITION FOR OIL AND GAS

I_o G s www.acg-northafrica.com/logs

Libya holds africa's largest proven oil reserves, estimated at 48.4 billion barrels, which ranks among the top 10 globally.

With production levels reaching around 1.2 million barrels per day (bpd), libya is one of the largest oil producers in the
world. Crude oil exports account for over 90% of government revenue and 95% of total exports. Libya’s economy is
heavily reliant on oil, which accounts for approximately 60% of gdp equivalent to $30.29 billion and over 90% of
government revenue (world bank, 2024). With an estimated growth of about 6.2% reaching to $34.71 billion in 2025
(afdb, 2024).

With a very ambitious Libyan Marshall Plan, the government is significantly empowering rehabilitation of all Libyan sectors
starting - of course - with oil & gas (BP and ENI have already resumed exploration), having the largest reserves in Africa &
being one of the Big5 countries that have the richest oil reserves in the Middle East.

Qil production: before the 2011 uprising, Libya produced around 1.6 million barrels per day (BPD). In 2023, prod
fluctuated around 1.2—1.3 million BPD, depending on political stability & infrastructure conditions. The countr

exports crude oil to Europe, Asia, & other global markets. National Oil Corporation (NOC) is the state-owned company

& natural gas.

responsible for managing Libya’s oil sector, including explorationy extraction, & export «
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EXHIBITOR PROFILE:

Analysis

Certification & classification
Compressors

Construction

Corrosion & abrasion control
Cyber & infrastructure security
Data management, protection and analysis
Drilling

Electrical equipment
Engineering

Environmental

Exploration

Gas

Government / regulatory
Health & safety

Heavy machinery & equipment
Instrumentation

IT and telecommunications
Maintenance & repair
Natural gas

Offshore, subsea & marine
Pipelines

Portable heaters

Power systems

Processing plants

Production

Pumps

Renewables

Ships, boats, vessels & rigs
Tools

Transportation

Valves

Well completions

VISITOR PROFILE:

Agent, Distributor & Supplier
Consultancy

Downstream

Education & Training

Energy Infrastructure
Engineering Procurement & Construction Contractors
Engineers

Environmental, Social & Governance
EPC & FEED

Financial Service

Gas Production

Government Authority

Healthcare

HVACR Part & Component Manufacture
Hydrocarbon Refining
International Oil Company (IOC)
Key Project Owners
Manufacturing

Midstream

National Oil Company (NOC)

Oil & Lubricant

Operation & Maintenance
Petrochemical & Refining
Power and Renewable
Production & Operation
Project Management
Research & Development
Safety and Security
Technicians

Technology Companies
Technology Solution Startup
Terminals, Storage & Bunkering
Trade Association
Transport

Upstream

Rest of Value Chain
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' A 8-10 DECEMBER 2025
LIBYA INTERNATIONAL EXHIBITION FOR
POWER GENERATION, TRANSMISSION,
DISTRIBUTION AND RENEWABLE ENERGY

LYNERGY www.acg-northafrica.com/lynergy

Libya’s energy & power supply sector remains a vital component of the country’s economy. The sector is primarily based on oil & natural gas
production, which accounts for the majority of the country’s revenue. However, the power supply sector, which involves the generation,
transmission, & distribution of electricity, faces a number of challenges, including high demand for energy, inefficient infrastructure, &
frequent power outages.

Strategic goals (national renewable energy plan): Libya has set a target to generate 20% of its electricity from renewable sources by 2035,
aiming to diversify its energy mix & reduce reliance on fossil fuels.

The government also has considered reforms to improve the efficiency & transparency of the energy sector, including privatization of certain
aspects of energy generation & distribution. The energy & power supply sector holds significant potential for growth, particularly through
investment in renewable energy, modernization of power infrastructure, & international partnerships.

There are plans to explore solar energy, given the country’s favorable climate, but the sector isstill in the early stages of development, hence
the government has expressed interest in expanding solar power generation.

As of March 2023, Libya's General Electricity Company (GECOL) reported achieving a generation capacity of 8,200 megawatts (MW). the
transmission & distribution networks in Libya are underdeveloped, & frequent power outages are a common issue in many areas of the
country. that’s why the country is adopting ambitious plans to upgrade the power plants, modernize the grid & invest in energy-saving

technologies.

The power supply sector in Libya is characterized by a high reliance for electricity generation on fossil fuels, particularly natural gas, which
accounts for approximately 67% & oil contributing around 33% of the energy mix. thermal power plants using natural gas account for most
of the electricity generation capacity, with some contribution from diesel. the majority of Libya’s electricity is generated through thermal

power stations that burn natural gas. the key plants are located in areas like Tripoli, Zawia, & Benghazi.
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EXHIBITOR PROFILE: VISITOR PROFILE:

The event will include companies providing
solutions and technologies working within « Distributors & Electrical Trading Companies
the following scope and sectors: + Contractors - MEP/EPC/Main

Power Generation

Power Transmission & Distribution
Energy Plants Equipment & Supplies
Renewables & Clean Energy
Automation & Smart Solutions
Energy Storage

High and Low Voltage Cables

Solar Panels

Solar Power

Green Energy Innovations

Power Generation Technologies and Solutions
Critical and Back-up Power

Energy Consumption & Management

Utilities & Regulatory

Engineers - Mechanical/Electrical
Consultants

Sub-contractors

Wholesalers, Manufacturers & Resellers
Project Managers

Project Financiers

System Integrators

Operations

Procurement & Purchasing
Municipal Authorities
Government

Independent Power Producers
Facilities Management

Power Industry Consultants
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15-17 DECEMBER 2025

NORTH AFRICA INTERNATIONAL EXHIBITION
FOR CONSUMER ELECTRONICS AND HOME
APPLIANCES

www.acg-northafrica.com/voltara

V/oltara

The MENA consumer electronics market demonstrates remarkable growth, driven by an increasingly tech-savvy population,

rising tourism, and innovative lifestyle products. This dynamic market is characterized by strong consumer demand for mid- to

high-end products, particularly smartphones, tablets, and smart TVs.

In Libya specifically, the consumer electronics and home appliances market shows significant potential, with projections
indicating substantial growth from 2024 to 2030. The market spans diverse product categories including smartphones, tablets,
desktops, laptops/notebooks, and home appliances, with import values expected to reach $3.2 billion by 2025, representing
approximately 100% growth from 2019 levels.

The Libyan market is experiencing a digital transformation, with Samsung leading the mobile vendor market at 38.56% share,
followed by Apple (15.65%) and Xiaomi (14.11%). The smart home segment shows particular promise, with increasing adoption

of smart thermostats, lighting, and security systems.

E-commerce has emerged as a significant sales channel, with electronics ranking as the most popular category, averaging 791,000
monthly website visits in 2022. This growth is further supported by rising consumer purchasing power and evolving digital
preferences, particularly among younger generations who are keen on adopting the latest technology innovations. The market

continues to develop, influenced by both domestic consumption patterns and international trade relationships.
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EXHIBITOR PROFILE:

Consumer Electronics covers the sale of computers,
home electronics, in-car entertainment, and
portable devices to both individuals and
businesses.

« Household Appliances Small

« Household Appliances Large

o Lifestyle / Wellness / Personal Care
o Electric Heating and Air-conditioning Appliances
o Computers and Peripherals

o In-Car Entertainment

« In-Home Consumer Electronics

« Portable Consumer Electronics

e  Motors

« Raw Materials

o Electric Components/Fittings

« Internet Retailing

VISITOR PROFILE:

Public Consumers: in the age group of 15 to 59 yrs
(primary users of the products)

HNI Groups: High net worth individuals and
celebrities (primary consumer base for luxury
products).

« National & International trade visitors:
o Wholesalers
o Importers / Exporters
o Purchasing Managers
o Hotel Management
o Megastores Managers
o IT Specialists
o Music Technicians
o Cinematography Specialists
o Sounds & Lights Technicians
o Skilled Traders
o Retailers
o Journalists & Media Representatives: From Trade & Mass media
companies (TV, Newspaper, magazine, Print, Radio, Internet ...
etc.).
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D’ 19-21 JANUARY 2026

NORTH AFRICA INTERNATIONAL EXHIBITION
FOR HOTELS, RESTAURANTS, HOSPITALITY
] EQUIPMENT & SUPPLIES

NAHOX www.acg-northafrica.com/nahox

Libya's hospitality sector, historically concentrated in major cities like Benghazi and Tripoli, has suffered significantly from
the ongoing conflict. Despite the challenges, the sector holds significant potential for growth. With increased stability, demand
for accommodation from both domestic and international travelers is expected to rise. The country's rich history and culture,
coupled with the oil and gas sector's demand for business travel, create opportunities for various types of accommodation,
from high-end hotels to mid-range options.

Libya's diverse culinary scene, encompassing Mediterranean, Arab, and North African influences, offers another avenue for
growth. The restaurant sector, a vital part of the urban economy, presents opportunities for both domestic and international
markets. As security improves, domestic tourism is likely to flourish, with Libyans exploring their country's historical and

cultural sites. Cities like Tripoli and Benghazi, with their coastal beauty and historical landmarks, offer attractive destinations.




EXHIBITOR PROFILE:

Catering & Food Preparation
Coffee & Tea

Confectionary & Chocolates

Dairy Products

Distributors

Fine Food

Fresh Produce and Ingredients
Frozen & Chilled Foods

Halal Food & Beverage

Hospitality Equipment and Supplies
Hospitality Technology, Services and Systems
Interiors, Retail Display & Shop Fittings
Meat and Poultry

Non-Alcoholic Beverages
Packaging Equipments and Supplies
Producers

Seafood

Suppliers

Sustainable Food & Beverage

VISITOR PROFILE:

The exhibition connects vendors with targeted
potential clients, fostering business opportunities
and growth through direct product and solution

showcasing:

o Architects

« Associations / Institutions

« Bakers

o Buying Agents

« Catering Service

o Café Owners and Managers

« Consultants & Kitchen Planners

o Chefs

o Clubs, Restaurants & Resorts

« Confectioners

« Construction Trade / Real Estate

o Cruise And Travel

« Distributors

o Food & Beverage Managers

« FMCG’s

o Franchisers & Franchisees

o Furniture Designers / Industrial
Designers

« Government & Trade Associations

« Government / Public Sectors
o Gyms / Healthy Clubs / Spa
« Hospitals

« Hotels / Resorts

« Hotel Owners & Managers

o Importers / Exporters

o Industrial & Travel Catering

] !}.Ifustr' raft & In-Store Bakers
ij,J erior

Media

Oil & Gas and Petroleum
Service Companies

Online Shops

Patissiers

Palaces / Villas Managers &
Owners

Police /Army Catering Officials
Quick Service Restaurants
Restaurants / Caterings
Restaurant Owners &
Managers

Retailers

Supermarket / Hypermarkets /
Grocery

Wholesalers / Distributors

evenis middle east



19-21 JANUARY 2026

IrRANS lllﬂl? TH NORTH AFRICA INTERNATIONAL EXHIBITION

AFIIRICA FOR SMART TRANSPORT, INFRASTRUCTURE,
TIANSOIT & INFRASTIUECTUREZ iN ACTION LOGISTICS, PORTS AND AIRPORTS SUPPLIES
www.acg-northafrica.com/transna

Libya's transport infrastructure is essential for the movement of people, goods, and oil products both within the country and for export. The
sector consists of several components, including road transport, air transport, maritime transport (ports and shipping), and rail transport.

Libya has a relatively well-developed road network, with over 70,000 kilometers of roads, including highways connecting major cities like
Tripoli, Benghazi, Misrata, and Sirte. However, many roads and bridges have been damaged during the conflict, with some requiring major
repairs. The state of the road infrastructure varies, with urban areas generally having better roads compared to rural and conflict-affected

regions.

Rebuilding and expansion: Libya has several international and domestic airports, including Benghazi Benina International Airport, Tripoli
International Airport, and Mitiga International Airport. The Libyan government has prioritized the reconstruction of airports and air
infrastructure. This includes the renovation of Tripoli International Airport and the potential development of new aviation hubs. The
revitalization of the air transport sector could serve as a key factor in stimulating tourism and business activity.

Public transportation in Libya consists of buses, taxis, and minibuses, but these services are often unreliable, underdeveloped, and subject to
disruptions due to security and infrastructure issues. Urban areas like Tripoli have some bus services, while smaller towns may rely on
informal modes of transport, such as shared taxis or "batagat" (minibuses).

Libya's Mediterranean ports are crucial for imports/exports, serving as a regional trade hub. Improving port facilities is key for economic
growth. Plans exist to revive/expand the rail network, connecting cities & the south, improving connectivity & goods movement.
Developing the entire transport sector (roads, airports, ports, rail) is vital for economic diversification & requires investment, potentially via

public-private partnerships.
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EXHIBITOR PROFILE: VISITOR PROFILE:

The event will witness cutting-edge innovations The event will attract industry experts, government
across a broad spectrum of sectors, including: officials, and the general public as well. The
audience will include:

« Rail & Road
allways oadways  Funding Entities « Business Leaders

« Underground, Metro & Monorail Systems « Media Representatives

« Government Officials

« Transportation & Infrastructure Development Y ®hilicaf) P 2Pnael o Academia
. . . « Youth
« Engineering & Construction « Official Delegations . Other Stakeholders

o Public Transport & Mobility Solutions

o Maritime Transport & Shipping

« Electrical & Electronics Manufacturing

« Intelligent Transportation Systems (ITS)

« Information Technology & Communications
o Green & Sustainable Mobility

o Traffic & Road Safety

« Ticketing & Signaling Solution

o Truck Transportation

Organised by
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Driven by Libya's relatively young population, urbanization, &
consumer demand, the supermarket sector in Libya has a potential for

growth in the retail & supermarket sector.

Libya has seen rapid urbanization, with an increasing number of
people moving to cities like Tripoli, Benghazi, & Misrata. This
urbanization has spurred demand for retail goods, including food &

household products.

The country’s population is also relatively young, which supports a
growing consumer market. Libyan consumers have traditionally relied
on local markets & small neighborhood stores for groceries, but in
recent years, there has been a shift towards modern retail formats such

as supermarkets, particularly in larger cities.

Consumers are increasingly looking for convenience, quality, &

variety, whichssupermarkets are better able to provide.

20-22 APRIL 2026

NORTH AFRICA INTERNATIONAL EXHIBITION FOR

FOOD PRODUCTS AND COMMODITIES
www.acg-northafrica.com/nafmcg

Over the past two years, there has been a notable increase in the
establishment of modern retail outlets in Libya's largest cities. This
trend reflects a response to the growing demand for contemporary

retail experiences among the young, tech-savvy population.

While still in its early stages, there is potential for e-commerce &
online grocery delivery services to grow. Consumers, particularly in
urban areas, are showing increasing interest in online shopping,

including groceries.

Regional supermarket chains from countries like Tunisia, Egypt, &
Turkey, which have experience in similar markets, are well-positioned

to take advantage of opportunities in Libya’s growing urban centers.

These players can offer competitive prices & a range of products that
cater to local tastes and preferences. Withstheé right investments in

supply chains, infrastructure, & digital services, Libya’s supermarket
industry could become an important player in the country’s economic

recovery & development.
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EXHIBITOR PROFILE: VISITOR PROFILE:

Food Products: Specialty Products: This is a B2B show that targets buyers, influencers
. gakerv» Cake & Desserts « Child Food and decision-makers from all over supply chain of
+ Dbeverages e Dairy & Gluten Free i .

« Canned & Chilled Seafood . Ethnic Food the Libyan market:

« Canned, Chilled, & Frozen Food « Food Franchises « Importers

+ Chocolate & Sweets « Halal Products « Retail Professionals

+ Condiments, Sauces & Preserves + Organic Food « Distributors & Wholesalers

+ Confectionary & Snacks « Private Label Ready Meals « Food & Beverage Professionals
+ Eggs « Special Diet Products « Hypermarkets

o Energy Drinks
o Fresh Fruits & Vegetables
o Frozen Food

« Food Service Wholesalers & Retailers
« Catering, Restaurants & Cafes

o Government & Associations

o Grains, Cereals & Flours « Education & Training
« Herbs & Spices . Hotels
+ Honey & Jam « Airline Catering
o Ice Cream

« Bakeries
o Juices

o Meat & Poultry

o Milk, Cheese & Dairy Products

o Mineral, Spring & Flavored Water
o Nuts & Dried Food

« Qilsl Olives & Olive Oil

o Organic & Diet Food

o Tea, Coffee & Herbal Infusions

« Military Catering
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11-13 MAY 2026

NORTH AFRICA INTERNATIONAL EXHIBITION
FOR PLASTICS INDUSTRIES, MACHINERY,
RUBBER AND PETROCHEMICALS

www.acg-northafrica.com/naplast

North AfricaPlast

The plastics and rubber market in Libya has experienced notable developments in recent years, reflecting both growth and challenges across various
segments. With an ambitious vision to nationalize the industry to cater to the needs of the local markets, the Libyan government has allocated
special industrial zones to establish plants and factories to cover several strategic industries, giving investors in plastics and packaging special benefits
including incentives, exemptions, and government support to start investing immediately in these zones to establish an industrial basis for these

sectors to serve mainly the local market and surrounding African countries as well.

In 2023, the Libyan plastics in primary forms market was valued at approximately $755 million, marking a 6% increase from the previous year.

This growth indicates a modest expansion over the past decade, despite fluctuations during the period.

Libya imports a significant portion of its plastic products. Key suppliers include Italy, China, Turkey, Egypt, and France, collectively accounting for
a substantial share of total imports. The average import price for plastics in primary forms remained relatively stable in 2023.

(source: IndexBox 2024, Libya Plastics).

Opportunities for expansion in the local plastics market are great, taking into consideration the increasing demand, thanks to the rise of the middle

class, current building and construction projects, and annual growth in consumer behavior.
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EXHIBITOR PROFILE:

1- Machinery & Equipment for Plastic Industries:

Machines & Equipment for Processing & Recycling

Post Processing Machines

Machinery & Plant Finishing, Decorating, Printing and Marking
Welding Machines

2- Raw Materials & Auxiliaries:

Thermoplastics

Thermoplastics Elastomers
Coating Compounds

Foams & Intermediaries

Synthetic Fibers, Bristles & Tapes
Adhesives & Glues

Paint Resins

Additives

Fillers

Reinforcing Fibers & Materials

Starting Materials, Intermediate Polymerization Auxiliaries

3-Semi-Finished Products

4. Technical Parts

5- Reinforced Plastics

6- Services For Plastic Industries:

o Computer Software Services

« Professional Literature Trade Associations

o Leasing

« Subcontracting

Science And Consulting

VISITOR PROFILE:

e By Industry:
1-Mechanical Engineering
2-Electrical & Electronics Engineering
3-Telecommunications
4-Building & Construction
5-Food

6-Textiles & Fabrics
7-Medical & Healthcare
8-Household

9-Furniture

10-Leisure Goods
11-Chemicals

12- Packaging & Labelling

13-Plastic / Rubber factories

o By Business:
1-Retailers

2-Wholesalers

3-Designers

4-Traders / Importers & Distributors
6-Exporters

7-Equipment suppliers

8-Raw material suppliers
9-Consultants

10-Engineers

11-Research & Development
12-Software

13-Governments & Embassies

14-Institutes / Universities

15-Associations

16-Media / Advertising



11-13 MAY 2026

NORTH AFRICA INTERNATIONAL
EXHIBITION FOR PACKAGING SOLUTIONS
AND PLASTIC PRODUCTS

www.acg-northafrica.com/nape

The packaging and plastic manufacturing and retail sectors finished products industry in Libya is an essential part of the country's manufacturing
sector. The industry has grown over the years but still faces challenges due to the political and economic instability that has affected Libya. However,
despite these difficulties, there are significant opportunities for growth, especially with the increasing demand for packaging in sectors such as food,
beverage, chemicals, and retail. Approximately 90% of Libya’s plastic and packaging products and solutions are imported from Italy, China, Turkey,

Egypt, and France.

Libya’s food processing industry is a vital component of its economy, focusing on essential products such as pasta, bread, and dairy products.
The industry is composed of SMEs that face challenges in accessing finance and securing raw materials (BLBA, 2023). Foreign investors are
recognizing the potential due to Libya’s strategic location and growing consumer base. In 2023, the Ministry of Economics and Trade
approved 16 new investment projects for this sector, targeting improvements in the food processing and packaging industry (LibyaObserver,
2023). These facts highlight the current state and projected growth of the packaging and related plastic end products market in Libya, at least

for the coming decade.
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EXHIBITOR PROFILE: VISITOR PROFILE:

The show will host the manufacturers and « EMCG’s
suppliers in the following sectors: « Packaging Companies and Traders
o Import and Export Companies
« Packaging Solutions & Containers « House Hold & Consumer Electronics Manufacturers
« Woven & Industrial Bags « Building and Construction Developers & Contractors
o Semi-Finished Plastic & Rubber products for different + Farms & Cattle Raising Companies and Owners
industries « Shipping Companies

o Agriculture & Irrigation Necessities o Medical, Pharmaceutical & Cosmetics Manufacturers

« House Hold & Consumer Electronics « Governmental/Trade Association Officials

« Sanitary Ware, Pipes & Building Equipment « Media and Journalists
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/i\/;ST in Libya

2026

THE INTERNATIONAL CONFERENCE FOR INVESTMENT
AND FINANCING OPPORTUNITIES IN LIBYA AND
NORTH AFRICA

www.acg-northafrica.com/ilic

Libya Investment Summit 2026, a transformative event bringing together visionaries, policymakers, and industry leaders to explore the immense
opportunities in one of North Africa's most dynamic economies. A pivotal event for Libya’s future, this conference is a unique platform to
connect with key decision-makers, gain actionable insights, and forge partnerships that will shape the next chapter of Libya's economic

resurgence.

Attendees will benefit from in-depth discussions, networking opportunities, and a firsthand understanding of the transformative projects shaping
Benghazi and beyond. This event underscores a unified vision of progress, stability, and prosperity for Libya. Invest-in-Libya will serve as a
platform to discuss Libya's emerging investment landscape, highlight key growth sectors, and foster collaborations that drive sustainable

development.

Held in Benghazi, a main hub of Libya's commercial activity, this event is set to be a milestone in the nation’s journey toward economic

revitalization and global integration.
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Unlocking Libya's Potential: A Premier Investment Conference. The vibrant city of Benghazi is set to host the Libya Investment
Conference 2026, a landmark event that will bring together key stakeholders to explore the wealth of investment opportunities in Libya’s

rapidly evolving economic landscape.

Held under the esteemed patronage of H.E. Field Marshal Khalifa Haftar, General Commander of the Libyan National Army (LNA), the
Invest in Libya Conference stands ready to welcome visionaries and pioneers who are eager to be part of this transformative journey.

This conference symbolizes a commitment to fostering stability, growth, and international collaboration. Scheduled to take place in the
heart of Eastern Libya, this event will spotlight Benghazi as a thriving hub for business and innovation, showcasing its pivotal role in

Libya's reconstruction and economic expansion.




THE VENUE

€
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EXPO LIBYA

Expo Libya Exhibition Grounds Is a Dedicated Space for Hosting Exhibitions, Conferences, & Both International & Local Events in
The City of Benghazi. It was Inaugurated in September 2024 as a Comprehensive Commercial Hub Aimed at Boosting the National
Economy & Fostering Trade Relations Between Local & International Companies.

The Venue Features Modern Facilities, a Strategic Location, & a Vast Area That Facilitates the Organization of International

Exhibitions & Conferences. With a Total Gross Space of Around 15,000 Sqm, The Venue has Many Facilities Like a Large

Car Park Serving Both Participants & Attendees. Additionally, it Provides an Ideal Environment for Hosting Various Events
That Contribute to Driving Economic & Commercial Development Forward.
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FOR SALES AND SPONSORSHIP PLEASE CONTACT:

Email: sales@acg-northafrica.com

FOR TRAVEL AND HOTEL RESERVATIONS PLEASE CONTACT:
ACG Travel Department:

travel@acg-northafrica.com

www.acg-northafrica.com

Organised by:

;II-? Dubai Office:  Cairo Office:
ACG ITF Office G12 41 St. No. 269
North Africa Deira, Dubai | New Maadi, Cairo

UAE Egypt



